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ÅѧᶂITғᵝѕ֫ᶾї￼Ṵᶋ▓ ṕ

IT products' market channel divided into three categories χ

1. Ḳּכ

Household appliances chain store

2. ITᴆᶋ

IT Mall

3. њᴆẖ

Franchise store
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Å ε ζḲּכ Household appliances chain store

1. ғᵝ ᵩ ҲўEnd product retailing chain 
store χ

A. Ḳּכ Household appliances chain store

Å ᶂ GOME

Å ḛ SUNING

B. ITᾭ IT digital chain store
Å ḣᶃѕ PC Mall

Å Ἠ One Zero

C. ἐ  Cell Phone Chain Store
Å ӡ Dixintong

Å ѧᶟἐ  Zhongyu telecom chain store
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ὑᵃRank ᵨᵫᵃ Name of the retailers

2008Ẉ ѝ αҚӹβ

Turnover at year 

2008(10,0000,000

2008Ẉ ẕ ᾎ

No. of stores at 2008

ᶴ↕

Remark

1 ᶂ ᵸכּ ᵽ GOME 1045.93 1362 2009ẉ1068

қ
2 ḛּכᵸ ᵽ SUNING 1023.42 812 2009ẉ1170

қ
3 ≤ᴇῄῄ ᵸῶכּ ԇᴻ HeNan RiRishun electrical 

appliance Co., Ltd

370 6000 2009ẉ450

қ

4 ҋῐּכᵸῶ ԇᴻJiangSu Five-Star electrical appliance 

Co., Ltd

230.31 256

5 ḣᶃѕ Ἡ Ұῶ ԇᴻPC Mall Technology Co., Ltd 224.62 195

6 ᶽ ᶽᵬּכᵸ 132.088 90

7 ῞╘Җר Ἡ ᵽῶ ԇᴻBeiJing Funtalk China 

HoldingsCo., Ltd  Limited

91 650

8 ḲẎרᶂּכᵸ ShiJiazhuang BeiGuo electrical appliance 

Co., Ltd

85 18

9 і╤ Ἠ ╝ӡỤ ᵽԇᴻShangHai OneZero Co., Ltd 80 500

10 Җר ӡ ᵬ ῶ ԇᴻBeiJing Dixintong Trade Co., Ltd 66.0762 1284

2009Ѧᶁ┌ ⸗ḑ ᵨᵫ50ẵαTOP50β10׀ᵃ
Top10 Chinese consumer electronics retailer (TOP50)
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ε҇ζITᴆᶋ IT Mall:
Å ѧᶂּכḒᴆᶋ ᶊChinese electronic stores clusterχ

1. ┼ ᴁẵקShenzhen Huaqiangbei,

Å ḒӺᵸҭכּ IT ᾭ ἐ 

Electronic Components, IT, Digital Products, mobile

Å ѧᶂּכḒ First Street of China Electronics

1. ҕѦԊῦק ZhongGuan Village of Beijing

Å IT ᾭ IT , Digital

1. ᶽ∙ KeMao Street of TianJin

2. ᴆҕⱠ ZhuJiang Road of NanJing

3. ở ἆ KeJi Road

4. єḃ SanHao Street of ShenYang
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Å Ѧᶁѭ ITᴅᶊᵜ●
Major IT Brand in IT mall

ᶼ Mainland China:
1. ᾭ ẍᶋ

EGO Digital Plaza

2. ╤ Ḓᶝכּ
Hailong Electronic City

3. ḒṴᶋכּ
SEG Electronic Market

4. ᴂẶּכḒќּף
Huaqiang Electronics World

ᴵ╛ Taiwan:
1. ︣ ∆

Broadway

2. ᴈᾭ ẍᶋ
Cyber Digital Plaza

3. ḄּכḒᵬᶝ
Ding Hao Electronics Mall
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Å ITᴆᶋ￼Ѯ╙▓ ᵬMainstream channel for IT mall χ

1. ֫ ᵬ Distributor

2. ᵝⱲҦתᵬFranchised Store

3. ῏ᵬ Trader
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ÅITᴆᶋ￼ҸמAdvantages of IT Mall χ

њўITᴆᶋὊῶᾭ ᶽ￼ ᵬιᶺẉ￼▓ ᴧṝӔệњўITᴆᶋԓ￼֡Ѷ ὐ҃ἍῶITғᵝᵝ

Ⱳιῂ ῗќּף ᵝⱲ ῗᶂԓ ᶆᵝⱲι╦ ᶈњўITᴆᶋ ἧֹι ᵀ חḒᵬכּ

￼Ҹמι╦ ᴵҨ῭ז ￼ἧֹњўITᴆᶋԓ￼ᵬἋ Ґ῏

῭ẍ┌￼ὠ ӎᶊι῭Ѩḹ￼ғᵝιῗ╦ ᴞњўITᴆᶋ￼ Ѧ ᴝᵼιᵃῊ῭ᶺ￼ᵬἋẻἄ ḧ

￼ ҅ᶅιӔệњўᴆᶋԓITғᵝ￼ҮọⱡҺ Ḿӝḩ

Surihvvlrqdo LW pdoo frqwdlqv d odujh qxpehu ri glvwulexwruv1 Zlwk |hduvɏ ghyhorsphqw/ lw 

almost covers all the IT product brand  including  the world's top brands and local brands,  

where the consumers can find in the IT mall. It combined with the advantages of e -business, 

consumers are able to  buy the 3C products in IT mall more precisely.

Today, the wide range of IT products offer consumer widely choices, and the fierce 

competitions result in lower price in IT mall attracts them to flood into IT mall. 

ѧᶂּכḒӡỤғᵝṴᶋ▓
Pattern of  Electronic Information Product Channel in China



Å ḒεITζᴆᶋ֫כּ ₩Ẫ￼ :
Problems for IT distribution model χ

1. Ӿᵼѭ╙ ע ᶺιṀ Ү ψ

Firstly, redundant intermediate causing the price higher than its market value.

2. Ԏ₭ι ᶺṇҲў≡ῶҜѱ ⸗ ι ᵙӡּז ԏῶ ḧ ψ

Secondly, the lack of competitive advantages among many SMEs existing certain  risk in 

business operating and company branding

3. ѕιỀỀῗổּ҃צљḭἋ￼ ι ṈῸחỴ ιᴱῗ ᴅ￼Ҁᴆԋ ιᵩᵅῸח≡ῶӠ

Thirdly, the shortage of communications and customer service  causing after -sale services 

without any guaranteed.

4. ᵩᵬẊјԋỌ ј҃ ḭἋ ∂ιᴔḲּ҈י ḭἋ ệỄ ιѼ Ҩ҃ ֹῗᵋ ὸ֧῭ ᵀḭἋַ

ι◑ ḭἋ ∂￼ғᵝᵙῸח.

As regardless of consumers' real needs and the long distance between the manufactures and 

customers, it is difficult to meet  consumers' demands and satisfaction with right products 

and expected service. 
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αєβљᴅẕ Franchised Store
Å ẉιITғᵝᵝⱲњᴆẖẦḊ֧אιẊᶈѕ ҨїᶝṴ ảẦ ITғᵝᵝⱲњᴆẖ
֣Өњў￼ ẻ њᴆ⃰ᵝ Ḣᵱ￼ғᵝ Ҹ Ὸח ᶺҸמᴩֹ҃╦ ￼
₮
In recent years, IT product franchised stores began to appear and expend into 
tier 3 city and below. 

Å With professional brand image, original products, complete product line,  and 
quality service, IT franchised store are being accepted and welcome by 
consumers.

ᵃљᴅẕ Famous franchised store in China:

Å ThinkPadӌ ѧỌ
ThinkPad experience Center

Å ỳ1θ1њᴆẖ
Lenovo 1+1 franchised store

Å T8њᴆẖχ
MAGT8 franchised store:
θњᴆẖתᶟҦת
Area sales agent+ franchised store

Å ѕῐɒῐќּףɓ
Vdpvxqj ɓVdpvxqj Zruogɓ
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ѕῐњᴆẖῗITғᵝᵝⱲњᴆẖ￼Ӿ ᴣԐᶚҦ ᴞẉѕ

ḗẙιѕῐ⃰ẪḮṵῐќּף(Samsung World) ֮ιᴏᾯᵀ

כּ  כּ Ῐ ᵸ ἔᴍ  ITғᵝιᶈԅᶂѧṇᶝṴấ

ѕῐњᴆẖ￼ ט ѳᵅιѕῐῐќּף ѣѦῴ￼Ὴ ι

ᶈԅᶂấἄ1500ḲITғᵝњᴆẖ

Samsung stores is the pioneer and the typical 

representative of IT brand franchised store. 

At the third season of last year, Samsung group 

announced Samsung World plan is launched, that is to 

say, establishing Samsung franchised store in middle and 

small cities integrated selling laptop, computer monitor, 

printers and other IT products in China.

Diwhu wzr prqwkvɏ odwhu /wkhuh duh wrwdoo| 4/833 LW 

franchised stores  built around China.

ѕῐњᴆẖ Samsung Franchised Store
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Å ѧᶂᶂԓ￼ּכḒӺᵸҭ֫ ᵬᶽ ᴵ֫ѭѕ χ

China's domestic distributors of electronic components is divided into three categories:

1. Ὂῶ ᶽ ₩ ᵙⱶ╙Ҹמ￼ᶂ ֫ ᵬι⅝ḅ Ḡḹַψ

Firstly, international distributors  with great scale, funding and logistics advantage, such as Arrow, Anvent

2. ὊῶἩ ᾟὙҸמ￼ ᶊ֫ ᵬψ

Secondly, local distributors with technical support strengths

3. ֫ᾫᶈᴿᶊҨ ᵩѭѮ ῂἩ ᾟὙ￼ ῏ᵬ.

Thirdly, traders decentralizing around China, mainly focusing on sales without any technical support 

ḒӺᵸҭ֫כּ ▓
Electronic component distribution channel 

Å₰ ᴝᴔᶺ זּ ҇ ֫ ᵬιᴶ▲ᴝᴔᶺ ҇זּ ѕ ֫ ᵬι ῄ ᴝᴔҨ ҇ ԇᴻѭѮιᴏ ᶊ֫ ᵬѭ

ѮιԒῶᶂ ֫ ᵬѭ . 

ÅEuropean original factories inclined to  choose first grade and second grade distributors

ÅTaiwan is prone to select second and third grade distributors

ÅJapan and Korean original factories mainly adopt second and first grade distributors. It means that Japan 

and Korean mainly use its local distributors and select few international distributors as supplement

ѧᶂּכḒӡỤғᵝṴᶋ▓
Pattern of  Electronic Information Product Channel in China



ѧ̧ᶂּכḒӺᵸҭњўṴᶋѮ ѧᶈ▄ ᴂẶרι⅛ẉӺᵸҭҐ῏

ѭ70қ ӺιἱᵀҚ↓ṳ 450қӺ

ᴂ̧Ặרῗѧᶂῳᶽ￼ICҐ῏ѧỌ

ᴂ̧Ặר ѧ҃ѧᶂῳᶺ￼ ᶊ֫ ᵬᵙҨ ᵩѭѮ￼ ῏ᵬ

F̧klqdɏv pdmru hohfwurqlf frpsrqhqwv surihvvlrqdo pdunhw lv 

located in Huaqiangbei area in Shenzhen

Ţhe annual turnover in electronic components reached 7billion 

(USD) every year

Ḩuaqiangbei  is the biggest transaction center of IC in China

Ḩuaqiangbei  is the place gathered most local  distributors and 

traders mainly focusing on sales

ḒӺᵸҭњўṴᶋכּ

Electronic Components Professional Market

ѧᶂּכḒӡỤғᵝṴᶋ▓
Pattern of  Electronic Information Product Channel in China



Å ᶈ ᶂ╦ їιטḒғў￼Ṿכּ ἥ ᶂѧṇᶚӺᵸҭֺ ᵬѼ ἄ ιἄѭѕῐ HynixᵙLG

Ҩᶹ ӺᵸҭᾺ￼ ῟ ῳѭԐᶚ￼ῗἐ ᶺḐӌἩ ιἐ ᶺḐӌ Ɑ Ɫ ₩ᶒ כּט

ⱭᵙLED₩ᶒ ᶟ֧҃אỄᶺֳִԇᴻ ￼ҤҪ҈יּ ₩ᵙ ◊ῶ ι῭ṸῺӨי ᶊ֫

ᵬ￼ ∂ֳ ιẦὂѧᶂṴᶋד

Under the development of  Korean consumer electronics industry, a group of  small and 

medium sized component manufacturers has rapidly grown, and become a phenomena  

besides Samsung, Hynix and LG. The most typical example is many new initial companies 

are established  in the field of mobile phone multimedia technology, mobile phone 

multimedia chip, camera module, mobile TV chip and LED modules. However, due to their 

limited scale and resources, they will hope to expend into Chinese market with the help in 

existing sales network of local distributors
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҆ ⸗ḑᵫזᾩҥַײṳᶊᾚ╕

New Market Channel in E -business Era



҇ ▓ῊҦ￼ṴᶋᾺחḒᵬכּ
New Market Channel in E -business Era

Å ▓ḒӡỤғᵝכᾡᴪּחḒᵬכּ ₩Ẫ

Å E-business changes the pattern of electronic information 
surgxfwv Ɏv fkdqqho

ṱṱ Alibaba.com εBtoBζ

ҖѠᵬᶝ 360buy.com εBtoCζ

ᶾ‖ITᵬ yesky.com

IT hc360.com

ѧԋ ᶈ zol.com.cn

┐┐ pcpop.com

ÅѧᶂѮ ITּכḒᵬחẈᴶ
ÅThe main IT e -business platform of China:



ѧᶂᾭ ғᵝ Ґ῏ ᶭ Ỵᶃ
The  online transactions of digital products in China

҇ ▓ῊҦ￼ṴᶋᾺחḒᵬכּ
New Market Channel in E -business Era

The scale of China B2C online shopping 
market transaction between 2007 -2011

The scale of China B2C online shopping 
market user between 2007 -2011

100millions in RMB                      Growth ration (%) 10 thousand person                     Growth ration (%)

Sources: iReasearch.com 2008, e for estimated



Å 2009ẉѧᶂјᵃᶊתἐ  Ґ῏
Online transactions of mobile phone in different regions in China,2009 

Location of Vendor

ranking province Transaction ratio

1 Guangdong 14.2%

2 Zhejiang 8.8%

3 Jiangsu 8.3%

4 Shanghai 5.6%

5 Shandong 5.5%

6 Beijing 5.0%

7 Sichuan 4.7%

8 Fujian 4.1%

9 Henan 3.4%

10 Hunan 3.0%

Location of Buyer

ranking province Transaction ratio

1 Guangdong 13.4%

2 Zhejiang 9.8%

3 Jiangsu 9.0%

4 Shandong 5.6%

5 Sichuan 5.2%

6 Shanghai 4.9%

7 Beijing 4.7%

8 Fujian 4.4%

9 Henan 3.5%

10 Guangxi 3.1%

҇ ▓ῊҦ￼ṴᶋᾺחḒᵬכּ
New Market Channel in E -business Era

Sources: HQEW.com 2009



Å ҖѠᵬᶝҨ ᵩ3C ғᵝ(   ╦ ᶈҖѠᵬᶝṰאḒғᵝ)ѭѮιכּ ἄѭѧᶂ╦ 3Cғᵝ￼

Ể

360buy.com is targeting to 3C (computer, communication, consumer electronic  product) market, and it 

become the main way for the consumer to purchase 3C product in China today.

Å ᴞẉι ԇᴻἫᶈ ᵩ￼ᵬᵝҡḲּכּזᵸ ἐ ᾭ ᵙּכ ғᵝἛᶽ ῄּ︣ז ιᵼ Ṗת Ὼ҈ṄԎᴧṝѭ Ѧ

ᵀ B2C

In 2009, 360buy.com has expended into general merchandise sector and aiming to become the integrated 

B2C platform.

Å ׁҖѠᵬᶝὊῶ 1000є￼├ԛּזἋιῄ ᴅᶴת 7єᴅ

Today, 360buy.com has registered membership up to 100 million, daily order breaks 70 thousands.

ҖѠᵬᶝ 360buy.com

Ὧ ԇᴻԇṵ￼ᾭὯῘ ιҖѠᵬᶝ 2005ẉі ҨιṰ ҋẉӠὙ⅛ẉ300%Ҩі￼ ᾠᶭ 2009ẉ

ў 40қӺιὶ 2008ẉᾠԄ(13.6қӺ)￼ѕӤ 2010ẉṄ ֹ100қӺ

According to its own statistics, 360buy.com keeps the record of 300% increasing in revenue in five years 

iurp 53381 Lq 533</ lwɏv uhyhqxhu h{fhhghg 7 eloolrq +UPE, zklfk lv wkuhh wlphv pruh wkdq lq 533;/ dqg 

it estimated that it will reach 10 billion in 2010.

҇ ▓ῊҦ￼ṴᶋᾺחḒᵬכּ
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http://www.chinabyte.com/keyword/3C/
http://www.chinabyte.com/keyword/手机/
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Å 8ẉ ιᴂẶּכḒ ԎḫӌṴᶋᵙּכḒᵬח￼ῶᾦ ᵀι▄Ԅ҃ ѧᶂּכḒӺᵸҭṴᶋ

With the 8 years experiences in field practicing, by gathering rich information and data of approximately 

20,000+ solid supply networks, HQEW.com & PartInChina.com profoundly understand about parts 

market in China. 

Å 2009ẉ ᴂẶּכḒ Ґ῏ 290қ 2010ẉ6ῴι ῄ 60єι├ԛּכḒҲўּזἋ50ӎєι ᴣ

ԅ200רӎѦᶂḲᵙᶊת ᴂẶּכḒ ᶈ ӗ∂ӡỤ 1қι 600єּכḒӺᵸҭᶚᴺ

ᴂẶּכḒ HQEW.com & PartInChina.com

҇ ▓ῊҦ￼ṴᶋᾺחḒᵬכּ
New Market Channel in E -business Era

Key Facts about HQEW.com & Partinchina.com:

Å 500 thousands register membership and service covering around 200 countries and areas

Å 100, 306,719 sale and supply information in parts sector

Å Business transactions breaks 2.9 billion (USD)

Å Daily visiting exceeds 0.6 million per day 

Å Covers 6 million of parts type

(Data updated to Q3, 2010)
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Market New Channel in E -business Era

ᴁẵ⸗ḑ -HQEW.com



҇ ▓ῊҦ￼ṴᶋᾺחḒᵬכּ
Market New Channel in E -business Era

ԇᶼҷםσ

Six Advantages:

3̧60ẙԅ חῸחḒᵬכּ

360 degree full e -business service

Ḩ̇ᵱ￼ ӡҐ῏ӌ

Complete integrity transaction system

ᴣ̧Ὴᶈ Ṫԏ

Instant online communication tool

Ặ̧ᶽ￼ẓḕ ת ҭ

Powerful inventory management tool

¸ і+ ї￼ᾯᵀὸẍ

On-line and off - line integrated promotion strategy

▄̧ẙ￼ ў֫‘ἵᵓᴣ ֘Ά

in-depth industry analysis report and solutionsbuild for order e -business platform

ᴁẵ⸗ḑ Ғᵜᵘΐז
Service and product of HQEW.com



є ḽ ᶁ⸗ḑᴓᵫ ԃѦᶁṳᶊַ֠ײ Ấ

Advices for Korean Electronic Company to 

Enter into Chinese Market



ÅҞᶾѧᶂ ᵬעᶫ Chinese business environment today

ѧᶂῗѦ‖ᶽ￼ṴᶋιὊῶ14қҚᴭᵙ56Ѧ↓῀ι ѧᶂ ╝￼ᴧṝιҨᴣѧғ ￼ ιѧᶂ╦

￼ ҀדѼ ᶼ ᶽιⱡ ι ιᵬўѽựᵙᾰק￼јᵃι῾ ᾯᵀ￼Ṵᶋιјᵃẉ ⅎᴣᶊᶟṮầ

ἍṀ ￼╦ ѽựṮầιᶂḲᾤ ᵙ ғ ￼￼ ᷂ ᶺᶹᶂ￼Ҳў ֹ Қ￼ ᴐᴱ Ὼ ᴐℓ

China is a big market with 1.4 billion population and 56 nations. Along with the rapidly growth of 

economic, and the emerged of Chinese middle class, the purchasing power of Chinese consumer 

are become significantly powerful that can not be ignored for the company around the world. 

However, the language barrier, business culture, fragmentized market, regional and demographic 

differences  influences the different consumer habits, government policy and the lack of 

intellectual property  raising a great bar for many foreign companies who eager to expand into 

Chinese market.

ѕ Ḿ ᶂּכḒᴔᵬ ԄѧᶂṴᶋ￼֡♇ấ
Advices for Korean Electronic Company to Enter into Chinese 
Market



ѕ Ḿ ᶂּכḒᴔᵬ ԄѧᶂṴᶋ￼֡♇ấ
Advices for Korean Electronic Company to Enter into Chinese 
Market

Å ѕ♇ấ Three advices is given below χ

λ ѧ Ҳў֫Ṫ ᵀӐι ֹҸמҊ

Through cooperation to achieve complementary advantages 

҇λӼַּ֫ז ░ἄⱦ￼Ҋ ￼Ӑּז

Sufficiently utilize the e -business power 

ѕλ ὍḄ￼ᵀӐҹӃ

choose the right partners



ѧ Ҳў֫ṪᵀӐι ֹҸמҊ χ

Through cooperation between China and Korean company to achieve complementary advantages :

1.Ӽַּ֫זṰῶ ◊ Sufficiently leverage every sources:

¸ַ Ṱזּ ḕᶈ￼ ᵩ Using the existing sales network

ᶂғᵝ+ѧᶂṴᶋ₩Ẫιẁי ᶂҲўṄԎғᵝ Ṱ ḕᶈ￼ ᵩ ᵩι ῊћἮ Ṉ

Through the model of Korean product + Chinese existing sales channel, save money and time (means more 

money)when Korean company sales their product through the existing sales network from Chinese company

ѕ Ḿ ᶂּכḒᴔᵬ ԄѧᶂṴᶋ￼֡♇ấ
Advices for Korean Electronic Company to Enter into Chinese 
Market

International Team work:

Korean company: focusing on products and after -sales services

Chinese company: by using the existing sales network to help selling 

product and develop the Chinese market more effectively

1. language barrier

2. business culture

3. fragmentized market

4. regional and demographic differences

5. government policy 

6. lack of intellectual property 



Ḓכּ̧ ўᴃҺ ᵬҺ Electronic industrial association or business chamber

ӨיᴃҺ￼ ◊ὂṝᶹᶂṴᶋιῗᾦ ⅝ ӓ￼ ὺᾼ ⅝ḅᴂẶּכḒ ᵃKEA￼ᵀӐ

ὂṝ ᶂṴᶋ ᶂҲўѼᵃ‾ᴵҨљѧᶂ￼ᴃҺᵀӐὂṝѧᶂṴᶋ

Supporting by the electronic industrial associations or business chamber is a economic 

way to expand into oversea market. For example, Through the cooperation with KEA, 

HQEW.com has expanded its service into Korean market. Similarly,  the Korean company 

can use the help of Chinese association to help them to develop market in China.

Һ̧ṝ Exhibitions

ѧᶂѼῶ ᶺḅKES ‾Ҹ ￼ṝҺιἅҪ ɒ ᵀᴠṝɓ₩ẪṾ ѧᶂѧṇҲўᴠזᴿ ṝ

ιṰ ῎ῗ ѳῶᾦ￼ῸחιἅҪѼᴵҨᶶֺ ₩Ẫι ᵀӐљ ᶂҲў ᴠ

ѧᶂ￼ᴿז ṝ

There are many quality exhibitions in China just like KES. For many years, HQEW.com 

has brought its  members to join the exhibitions domestically and internationally.   This 

service is been to be proven helpful for the SMEs and can be copied to Korean company, 

wkurxjk wkh ɒmrlqw ɓprgho wr ghprqvwudwh wkhlu surgxfwv dqg vhuylfhv lq Fklqdɏv 

relative exhibition with HQEW.com or other Chinese company.

ѕ Ḿ ᶂּכḒᴔᵬ ԄѧᶂṴᶋ￼֡♇ấ
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http://121.14.103.51:81/info/batch.download.php?aid=4188


҇ Ӽַּ֫זѧᶂ ░ἄⱦ￼Ҋ ￼Ӑּזχ

Sufficiently utilize the Internet power χ

1.ᶢ ấ Ṱ ░Ḣᶵ,ץὐᾟҥιⱶ╙ᵙ Ӕּז ᾭ

the infrastructure is gradually improved, including online payment, logistics, and Internet subscriber

2.ᾤ ᶽד ὙּכḒᵬח

Government policy supports the development of e -business in China

3.Ṱ ῎￼ἄו₩Ẫ,ḅHQEW.com, 360buy.com

Some e -business model has been proven to be successful in Chinese market, for example, HQEW.com 

(B2B), 360buy.com (B2C)

ѕ Ḿ ᶂּכḒᴔᵬ ԄѧᶂṴᶋ￼֡♇ấ
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╕ Channel Risk ở῞Cost

Ḳּכ ᾭ
Household appliance and digital product chain store: High High

ITᴆᶋ
IT mall

ѧ
Middle

ѧ
Middle

њᴆẖ
Franchised Store

ѧ
Middle high

Ҋ
Online Store

ᴂ
Low

Ӊ
Low

The analysis of different channel in China for IT products

Key facts of online user in China:
ÅInternet subscriber: 440 million
ÅMobile phone subscriber: 277 million
ÅOnline transactions in 2009: 25.86 billion in RMB

Sources: iResearch 2010



ѕ ὍḄ￼ᵀӐҹӃχ

choose the right partners χ

Ὅ‰֝ Right Partners Standard:

Å Ӫệӡ + Ѩḹ+Ṵᶋ Ӿ+Ṵᶋ ꞌ

Reliable+ Experienced+ Leading role+ High market cover ration 

1. ╦ ғᵝχ

Consumer end product:

¸ ᴂẶᵬᶝӐѭњў￼ᾭ Ḓ֫כּ Ẉᴶι ᶼѭ ᶂἄᵝᴔᵬώӗ ӝ￼ ԄѧᶂṴᶋ￼▓

In consumer end product sector, as the professional digital and electronic end 

product e -platform, Hqbuy.cn is the right portal to help Korean finished 

electronic goods SMEs to access to Chinese market with cost -effectively and 

convenience.

ѕ Ḿ ᶂּכḒᴔᵬ ԄѧᶂṴᶋ￼֡♇ấ
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ḒӺᵸҭғᵝכּ .2 Parts:

Partinchina.com ӐѭᴂẶּכḒ Ḿ╤ᶹṴᶋώӗ￼B2CּכḒӺᵸҭ֫ Ẉᴶι љ ѕΆⱶ╙ιᾟҥι₅╜ ‗ᵙԅר

￼ῶᾦᾯᵀιѭԅר ᵙ ᵩώӗ Ẫ￼ѧᶂԄᴭ.Ẋѭ ᶂּכḒӺᵸҭҲўώӗᴥ Ὸחχ

Åѭ ᶂ ᵬώӗῶ Ү￼Ӫệӡד҅ ḒӺᵸҭכּ￼

Åѭ ᶂּכḒӺᵸҭӗẔᵬώӗῶᾦ￼ѧᶂṴᶋ ᵩ▓ ιẁיԎẦὂѧᶂ ќּףṴᶋ

As the international distribution platform of HQEW.com, PartInChina.com integrated with 3 rd logistics, payment service, 

quality control service and global partnership network effectively, providing the one stop portal to connect the Korean 

sduwv frpsdq| zlwk Fklqhvh dqg zruogɏv sduwv pdunhw= 

ÅFor Korean buyer: Partinchina.com exclusively positioned to provide the large number of in -stock and validate parts with 

competitive price for the Korean buyers through its 1200+ qualified supply network around the world.

ÅFor Korean suppliers: Partinchina.com offers the Korean parts maker and distributors to join its qualified supply network 

to help them to expand its market into China.
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