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Social Media & - 2 %i

0  Social Bookmarking (Delicious) 3 Photosharing (flicker)
@ Social News (Digg, Reddit) 0 Presentation sharing (docstoc)
0  Social Networking (Facebook, LinkedIn) 0  Social Broadcasting (Youtube)
0 Social Broadcasting (Youtube, Podcasts) 0 Ratings and reviews
0 Blog Designing & Updating with new 0 Widgets Development
layout 7 Wikis Development
3 Blog Submission & Posting 7 Merchant Brand Promotion (Hubpages)
0 Local Classified Ad Posting 7 Viral Marketing (Article & PR)
O Local Business Listing 7 Mobile Marketing (SMS & MMS)
O Brand monitoring 7 Email Marketing
0 Content aggregation
0 Crowdsourcing/Voting
@ Discussion boards & forums
0 Events and meetups (Molson, Pampers)
3 Mashups (Fidelity Investments, Nike)
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What is Digital Media ? %i

O Communication media

e allow users to create new forms of interaction, expression,
communication, and entertainment in a digital format

O Multimedia

® incorporates a variety of elements, including text, graphics, audio, video,
and animation
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Definitions of Media (Communication) — 1 %

- In Wikipedia

O Advertising media, various media, content, buying and
placement for advertising

3 Broadcast media, communications delivered over mass
electronic communication networks

0 Digital media, electronic media used to store, transmit, and
receive digitized information

3 Electronic media, communications delivered via electronic
or electromechanical energy

0 Hypermedia, media with hyperlinks
3 Mass media, all means of mass communication

0 Multimedia, communications that incorporate multiple

forms of information content and processing
KAIST SI=A%7iEs jkchoi59@kaist.edu 15
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http://en.wikipedia.org/wiki/Advertising
http://en.wikipedia.org/wiki/Broadcast_media
http://en.wikipedia.org/wiki/Digital_media
http://en.wikipedia.org/wiki/Electronic_media
http://en.wikipedia.org/wiki/Hypermedia
http://en.wikipedia.org/wiki/Mass_media
http://en.wikipedia.org/wiki/Multimedia
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Definitions of Media (Communication) — 2 %

- In Wikipedia

O News media, mass media focused on communicating news
Print media, communications delivered via paper or canvas
Published media, any media made available to the public
Recording media, devices used to store information

Social media, media disseminated through social interaction

O
O
O
O

: : )
0 New media, a broad term encompassing the amalgamation
of traditional media with the interactive power of computer
and communications technology

- J
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Digital Media — Interactive Video %i

O Customizable videos:

e allow the user to play a video customised
to the user's particular preferences

O Conversational videos:

® interact with a video in a turn-based
manner, almost as though the user was
having a simple conversation with the
characters in the video

O Exploratory videos

e move through a space or look at an object
such as an artwork from multiple angles,
almost as though the user was looking at
the object in real life
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Digital Media — Interactive Multimedia%i

0 Multimedia is usually recorded and played, displayed or accessed by
Information content processing devices, such as computerized and
electronic devices, but can also be part of a live performance.

O The term "rich media'" is synonymous for interactive multimedia.

e Hypermedia can be considered one particular multimedia application.

Interactive Mirror using Flash Media Server and Web Services (Rigato)
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http://en.wikipedia.org/wiki/Information
http://en.wikipedia.org/wiki/Interactive_media
http://en.wikipedia.org/wiki/Hypermedia
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Digital Media — Interactive Book %i

3 Electronic book

e Digital text that uses links to give the user access to information
® E-book, iPod Books

3 Gamebooks

e offer the reader decisions throughout the book, with the decisions
affecting the outcome of the story

KAIST SI=A%7iEs jkchoi59@kaist.edu 19
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Digital Media — Interactive Education %i

O Generalized computer assisted instruction system

O Interactive whiteboard (IWB)

e |arge interactive display that connects to a computer and projector

® in corporate board rooms and work groups, in training rooms for
professional sports coaching, in broadcasting studios and more

KAIST SI=A%7iEs jkchoi59@kaist.edu 20
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http://en.wikipedia.org/wiki/Video_projector
http://en.wikipedia.org/wiki/Corporate
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http://en.wikipedia.org/wiki/Studio
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Digital Media — Interactive Health %i

O Deliver patient care outside of the hospital or doctor’s office
O Delivery that uses technology to provide healthcare remotely

3 View records contained within the electronic health record
system at the patient's primary facility

\
@
Health
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Digital Media — Interactive Game/Sports %

O Involves interaction with a user interface to generate visual
feedback on a video device

O Use ways of providing interaction and information to the
player using sound reproduction devices, such as speakers

and headphones
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